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HIEFACE 


This  report  presents  estimated  household  consumer  purchases  of  frozen  concentrated  juices, 
frozen  concentrated  frviit  drinks,  chilled  orange  juice,  canned  single-strength  juices,  canned 
single -strength  fruit  drinks,  canned  and  chilled  citrus  salads  and  sections,  and  fresh  oreinges 
and  grapefruit.  Beginning  with  July  19^3^  the  data  represent  projections  to  national  totals  based 
on  reported  purchases  and  related  information  from  a representative  national  sample  of  approxi- 
mately 7,500  hoTisehold  consumers.  Estimates  were  based  on  a sample  of  about  6,000  hottseholds  from 
I95I;  thro^a^  i960,  and  on  about  10,000  hoxiseholds  from  I96I  to  June  19^3 . 

A committee  of  the  Florida  Citrvis  Industry  working  with  representatives  of  the  U.  S.  Depart- 
ment of  Agriculture  and  the  Market  Research  Ctorporation  of  America  has  reviewed  the  accuracy  of 
the  data  presented  in  this  series  of  reports.  Based  on  experience  and  canparison  with  canners' 
reports,  Bxareau  of  Census  reports,  and  estimates  of  use  other  than  by  householders,  the  committee 
agreed  that  projection  of  purchases  by  the  Market  Research  Corporation  of  America  consmer  panel 
to  a national  total  basis  results  in  some  overestimate  of  purchases  of  frozen  concentrated  orange 
juice  and  csinned  grapefruit  juice,  and  some  understatement  of  canned  orange  juice.  Nevertheless, 
the  data  are  considered  reliable  indicators  of  trends  and  of  relative  changes  in  household  purchases 
from  one  period  to  another. 

The  cost  of  obtaining  the  consxmier  pvtrchase  data  has  been  defrayed  by  the  Florida  Citrus 
Commission,  with  some  help  from  the  California  Prune  Advisory  Board  since  October  1959.  Prior 
to  that  time  the  Department  cooperated  with  fruit  industry  groups  in  i>aying  those  costs.  The 
Department,  however,  continues  to  analyze  the  data  and  p\jblish  reports  as  it  has  done  since  1950. 

All  data  in  the  report  are  based  on  1)— week  periods  (28  days)  to  facilitate  con^jeirisons . 
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Data  in  this  report  represent  estimated  total  purchases  hy  household  consumers 
in  the  46  contiguous  States.  They  do  not  inclimLe  purchases  made  for  hotels, 
restaurants,  hospitals,  or  other  institutional  outlets.  Data  are  for  4-week 
periods  (28  days)  to  facilitate  comparisons.  Expenditures  are  computed  from 
prices  paid  for  the  most  prevalent  size  of  container. 
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Household  purchases  of  frozen  concentrated  Juices,  single- 
strength  Juices,  and  canned  sin^e-strength  fruit  drinks 
totaled  17*9  million  cases  (single-strength  equivalent) 
in  January,  1964.  This  was  a 9 percent  decline  compared 
with  the  same  month  of  1963* 

In  addition  to  the  above,  consimiers  bou^t  1.6  ml3J.ion 
cases  of  frozen  concentrated  fruit  drinks.  Cosoparable 
data  for  these  products  are  not  available  for  a year  ear- 
lier. 

Prices  paid  for  Juices  and  canned  fruit  drinks,  (exclud- 
ing the  frozen  drinks)  averaged  5*3  cents  per  6-ounce 
serving,  up  13  percent  from  a year  earlier.  Hence,  de- 
spite the  decline  in  purchases,  consumer  expenditures 
totaled  4 percent  more  than  last  January. 

Purchases  of  prune  Juice,  in  contrast  to  the  overall  de- 
cline, were  iq)  24  percent  from  a year  earlier  to  establish 
new  highs  in  sales  volumes  and  revenues.  Sales  and  e3q>en- 
dltures  for  canned  fruit  drinks  also  were  up  about  a 
foiirth. 


On  the  other  hand,  movement  of  other  processed  products 
declined  4 to  42  percent.  Citrus  items,  still  in  short 
supply  following  the  December  I962  freeze,  experienced 
the  greatest  loss  in  sales. 

Purchases  of  frozen  concentrated  orange  Juice  were  off  33 
percent  from  January  I963;  chilled  orange  Juice,  off  24 
percent;  canned  orange  Juice,  off  42  percent;  and  canned 
grapefruit  Juice,  off  21  percent. 
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Consiimers  spent  more  for  canned  grax>efruit  Juice  than  a 
year  earlier,  but  the  outlay  for  the  3 orange  J\iices  was 
down  13  percent  or  $3«9  million. 

Purchases  of  frozen  concentrated  Juices  other  than  orange, 
and  of  canned  noncitrus  Juices  other  than  pnine,  were  off 
about  k percent  from  Janiiary  I963. 

Accumulated  purchases  of  JxrLces  and  canned  fruit  drinks 
in  October-January  — the  first  k months  of  the  1963-64 
reporting  year  — were  down  l4  percent  compared  with  the 
same  months  of  I962-63.  (See  figure  in  margin.)  Never- 
theless, cumulative  expenditures  were  up  moderately  be- 
ca\ise  of  hi^er  prices. 

Purchases  of  fresh  oranges  increased  56  percent  over 
January  I963.  However,  the  relative  gain  in  sales  reve- 
nues was  not  as  great  since  prices  were  down  15  percent. 
On  the  other  hand,  prices  p€d.d  for  fresh  grapefruit  were 
up  moderately;  purchases  were  up  40  percent;  and  consimer 
expenditures  were  up  46  percent. 

Movement  of  canned  grapefzniit  sections  and  chilled  citrus 
salads  and  sections  in  retail  food  stores  were  down  about 
a fourth  from  last  Janiiary.  Because  of  hi^er  prices, 
however,  declines  in  expenditures  were  more  moderate. 


FROZEN  CONCENTRATED  JUICES 

Gain  in  Use  of  PCOJ  over  December  Smaller  Than  Usual 

The  Deceniber-January  rise  in  consumer  purchases  of  frozen 
concentrated  orange  Juice  was  smaller  than  usual  and 
January  sales  were  off  34  percent  from  a year  earlier. 
Consumer  expenditures  also  were  down  despite  higher 
prices.  3^  (See  tables  1,  and  I8  and  figuresf  7-9* ) 

The  slower  movement  and  hl^er  prices  were  associated 
with  short  supplies  resulting  from  the  December  I962 
freeze  that  damaged  or  destroyed  many  citriis  trees  in 


1/  Monthly  and  cumulative  purchases  and  expenditures  for  all  products  are 
for  4-week  (28  days)  periods  to  facilitate  comparisons.  Totals  by  seasons  are 
for  48  weeks.  Cases  are  the  equivalent  of  24  No.  2 cans  ...  432  ounces  per  case, 
except  480  ounces  for  canned  grapefruit  sections.  Expenditxires  are  based  on 
prices  paid  for  usual  unit  of  purchase  shown  in  table  I8.  In  cooputing  pur- 
chases on  a single-strength  equivalent  basis,  frozen  concentrated  fruit  Juices 
and  frozen  concentrated  orange  drink  were  converted  at  4 to  1;  other  frozen  con- 
centrated fruit  drinks  were  converted  at  4.7  to  1.  Because  of  the  inclusion  of 
frozen  concentrated  fruit  drinks,  data .on  toted  purchases  and  share  of  market 
are  not  comparable  with  those  published  throia^  Septenft)er  1963* 
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Florida  where  most  citrus  products  are  produced.  Freezes 
also  occurred  in  1957>  current  purchases  and  expendi- 
tures are  below  those  reported  for  January,  1958*  (See 
table  lA. ) 

Frozen  concentrated  orange  juice  claia^d  21  percent  of  the 
household  market  for  juices  and  fruit  drinks  in  Jsuiuary, 
approximately  half  the  share  it  had  during  the  4 months 
preceding  the  freeze. 

The  loss  of  market  reflected  fewer  buyers  and  a smaller 
average  size  of  purchase.  Only  21  percent  of  families 
bought  conrpeured  with  28  percent  last  January;  the  size 
of  purchase  was  down  l4  percent  to  6 cans  per  buying 
family.  Both  facets  of  sales  were  below  levels  that  pre- 
vailed from  the  early  1950  *s  throu^  mid-1963. 


Prices  paid  for  the  concentrate  averaged  27*3  cents  per 
6-oimce  can.  This  compared  with  21.3  cents  in  January 
1963  and  28.2  cents  last  August,  when  prices  were  the 
hipest  recorded  in  this  15-year  series. 

The  average  buyer  spent  $1.64  for  frozen  concentrated 
orange  juice  in  January.  Althou^^  up  10  percent  from  a 
year-earlier,  this  was  the  smallest  family  escpeiiditure 
recorded  since  April  19o3»  As  fewer  families  Bought, 
total  consumer  outlay  was  down  l4  percent  from  last 
January.  (See  tables  15-17.) 


Accumulated  expenditures  for  October-January,  the  first 
4 months  of  the  1983-64  rei>orting  year,  were  down  17  per- 
cent or  $15.4  million  from  correspond!^  months  a year 
earlier.  Cumulative  purchases  were  off  49  percent  — 

12.5  million  gallons  — from  October-January  I962-63  when 
movement  was  the  heaviest  recoi^ied.  (See  figure  in  mar- 
gin.) 


Use  of  Other  Frozen  Concentrated  Juices  Up  Sharply  Ftcm  December 
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January  pizrchases  of  all  other  frozen  concentrated  juices 
such  as  grape,  grapefruit,  pineapple,  tangerine,  and  cit- 
rus blends  were  up  35  percent  — 256,000  ^Q.lons  — from 
December.  Both  the  relative  and  absolute  gains  were  great- 
er than  those  rei>orted  for  frozen  concentrated  orange 
juice.  (See  tables  8 and  l4.) 

Despite  the  increase  over  December,  sales  of  other  frozen 
concentrated  juices  were  off  moderately  from  January  I963 
when  movement  began  accelerating  with  the  rise  in  retail 
prices  of  citrus  juices.  October-January  cumulative  pur- 
chases were  up  16  percent , or  470,000  cases,  from  cor- 
responding months  of  I962-63.  (See  figure  in  margin.) 
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Prices  paid  for  other  frozen  concentrated  juices  averaged 
21.3  cents  per  6-ounce  can  in  January.  This  represented 
an  advance  of  1?  percent  over  January  19^3  and  about  the 
hipest  price  reported  since  that  time. 


The  average  buyer  spent  $1.03  for  these  juices,  svibstan- 
tially  less  than  paid  for  frozen  concentrated  orange 
juice.  Total  consumer  expenditiares  for  other  frozen 
juices  in  January  were  up  12  percent,  and  October -January 
cumulative  expenditures  were  15)  35  percent  from  corre- 
sponding periods  of  I962-63. 

Use  of  Total  Frozen  Concentrated  Jiiices  Down  From  January  19^3 
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Ifousehold  purchases  of  total  frozen  concentrated  juices, 
althou^  up  seasonally  from  December,  were  only  three- 
fourths  as  great  as  in  January  I963  when  frozen  ccaicen- 
trated  orange  juice,  the  dominant  product,  was  still  being 
bou^t  rather  freely.  (See  tables  l4,  IJ,  and  I8,  and 
figures  7-9*) 

Frozen  concentrated  juices  accoimted  for  2?  percent  of 
all  juices  and  fruit  drinks  used  in  homes  in  January  and 
for  33  percent  of  the  consumer  juice  and  drink  dollar. 

In  comparison,  canned  single -strength  fruit  drinks  repre- 
sented 26  percent  of  the  vol\mie,  and  21  percent  of  the 
expenditures;  canned  single-strength  juices  accounted  for 
36  percent  of  the  volume  and  3^  percent  of  the  outlay. 


Prices  paid  for  frozen  concentrated  juices  averaged  26 
cents  per  6-ounce  can,  an  advance  of  25  percent  over  the 
preceding  Janueiry.  A 6-o\mce  serving  cost  6.5  cents  com- 
pared with  4.9  cents  for  canned  single -strength  jiiices 
and  4 cents  for  fruit  drinks. 

Despite  higher  prices,  consumer  expenditures  in  January, 
as  well  as  October -January  cumulative  expenditures,  were 
down  about  10  percent  from  corresponding  months  of  I962- 
63.  Cimnilative  purchases  were  off  42  percent  or  12  mil- 
lion gallons. 


FROZEN  CONCENTRATED  FRUIT  DRINKS 

Sales  of  Frozen  Concentrated  Orange  Drink  Rise  Substantially 

Purchases  and  expenditures  for  frozen  concentrated  orange 
drink  increased  siibstantially  over  December  in  contrast 
to  the  small  gains  reported  for  frozen  concentrated  orange 
juice.  Comparable  data  for  the  frozen  drink  are  not 
available  for  a year  earlier.  (See  table  7») 
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Janxiary  purchases  were  up  5®  percent  (210,000  gallons ) 
from  December  — a result  of  the  increase  in  number  of 
buyers  from  3 to  5 percent  of  the  Nation's  families.  The 
hipest  proportion  of  users  recorded  in  the  10  months 
data  are  available  was  in  August  when  6 percent  of  fami- 
lies bo\ight. 

Frozen  orange  drink  had  3*5  percent  of  the  household  mar- 
ket in  January  con5)ared  with  2.3  percent  for  canned  orange 
juice;  3*3  percent  for  chilled  orange  jvdce;  and  21  per- 
cent for  frozen  concentrated  orange  juice.  ^ 

Retail  prices  at  17.6  cents  per  6-o\mce  can  in  January 
were  up  as  much  as  20  percent  from  the  summer  months.  Buy- 
ing family  e3q>enditures  averaged  79  cents,  less  than  spent 
for  most  coHipeting  products.  Total  consumer  outlay  in 
January  was  within  10  percent  of  the  amount  spent  in 
August,  when  purchases  were  the  hipest  recorded.  (See 
tables  15-17.) 


Moderate  Gains  Reported  for  Other  Frozen  Concentrated  Fruit  Drinks 
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Purchases  of  all  other  frozen  concentrated  fruit  drinks 
such  as  grape,  lemonade,  orange -banana  and  a host  of  other 
flavors  and  blends,  increased  13  percent  over  December. 
Both  relative  and  absolute  gains  were  smaller  than  those 
recorded  for  frozen  orsuige  drink.  (See  table  7.) 

The  heavier  movement  resulted  from  a greater  number  of 
buyers,  since  the  average  size  of  purchase  held  about  the 
same.  Compairable  data  are  not  available  for  a year  ear- 
lier. 

Retail  prices  were  up  moderately  from  Deceiriber  to  14.3 
cents  per  6-ounce  can,  the  hipest  recorded  in  the  10 
months  data  are  available.  Nevertheless,  these  continued 
to  be  the  least  expensive  products  reported.  ^ (See 
tables  15  and  17.) 


Frozen  Concentrated  Fruit  Drinks  Iteld  8 Percent  of  Household  Market 


The  total  quantity  of  frozen  concentrated  fruit  drinks 
bou0it  for  consumption  in  homes  in  January  was  substan- 
tially greater  thfiui  in  the  preceding  month.  They  ac- 


^ Purchases  of  frozen  concentrated  orange  drink  were  converted  to  single- 
strength equivalent  at  4 to  1 in  ccmrputing  shaure  of  market  auid  cost  per  serving. 

^ ^Purchases  were  converted  to  single-strength  equivalent  at  4.7  to  1 in 
computing  shatre  of  market  and  cost  per  serving.  This  is.  an  approximation  since 
concentrations  vary  widely,  and  purcheises  of  individual  products,  which  may 
fluctuate  sharply  by  season,  are  not  known. 
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counted  for  8 percent  of  the  JanLiary  market  for  juices 
and  fruit  drinks,  in  the  10  months  of  available  data, 
the  share  of  market  held  by  frozen  fruit  drinks  ranged 
from  7 percent  in  December  to  26  percent  in  July.  (See 
tables  7 and  l4  and  figures  7 and  9«) 

Prices  paid  in  January  averaged  15*9  cents  per  6-ounce 
can,  the  highest  recorded  for  the  product  group.  These 
products  accounted  for  about  6 percent  of  total  consumer 
expenditures  for  juices  and  drinks. 


SIHGLE-STEIENGTH  JUICES 


Family  Purchases  of  Chilled  Orange  Juice  Drop  to  New  Low 
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Purchases  of  chi3JLed  orange  juice  were  up  moderately  frcan 
December,  but  even  so,  retail  sales  remained  below  levels 
of  the  2 preceding  years.  Consumer  expenditxires  also 
were  down  from  a year  earlier.  (See  figures  2 and  7-9 •) 

Purchases  were  off  24  percent  — ^7# 000  gallons  — from 
Jan\2ary  I963  when  movement  was  the  heaviest  recorded  for 
the  month.  The  slow-down  was  attributed  to  a decline 
in  number  of  buyers  from  6.4  to  5*4  percent  of  the  Nationfe 
families,  coupled  with  the  smallest  family  purchase  (2.9 
quarts)  recorded  in  this  6-year  series. 

Prices  paid  for  chilled  orange  juice  averaged  47.9  cents 
per  quart.  Although  down  a little  from  the  November  peak, 
January  prices  were  20  percent  higher  than  a year  earlien 


Buying  family  expenditures  were  up  moderately  from  last 
January  to  $1.37»  an  amoimt  second  only  to  frozen  con- 
centrated orange  juice.  But,  as  fewer  families  bou^t, 
total  consumer  expenditures  were  off  8 percent. 

Chilled  orange  jTiice  represented  only  3 percent  of  the 
volume  of  juices  and  fruit  drinl^  purchased  in  Janixary. 
Nonetheless,  because  it  wets  more  expensive  that  ccanpeti- 
tors,  it  accounted  for  6 percent  of  total  outlay  for  juices 
and  drinks  (See  tables  I5-I7.) 


October-Janu€try  cumulative  purchases  were  down  26  per- 
cent — 3 million  gallons  — in  comparison  with  corre- 
sponding months  I962-63.  (See  figure  in  margin.)  Be- 
cause of  hi^er  prices,  however,  cumulative  expenditures 
were  off  only  6 percent. 
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Prices  Paid  for  Canned  Orange  Juice  Reach  New  High 


In  contrast  to  some  easing  in  prices  paid  for  frozen  con- 
centrated and  chilled  orange  juices,  the  retail  price  of 
canned  single-strength  orange  juice  rose  to  a new  hi^ 
in  January.  The  usueGL  Deceinber-Janugiry  increase  in  pur- 
chases failed  to  occur  as  movement  held  at  the  same  low 
level  it  has  been  since  mid-1963.  (See  figures  3^  and 

7-9.) 

Retail  sales  were  down  42  percent  — 326,000  cases  — in 
comparison  with  January.  I963,  and  were  down  49  percent 
from  the  1957-61  average  for  the  month.  Only  4.4  percent 
of  the  Nation’s  families  served  the  product  compared  with 
6.6  percent  last  Janiiary.  This  loss  of  market  was  fur- 
ther aggravated  hy  a sharp  decline  in  the  average  size 
of  purchase. 


Retail  prices  were  up  53  percent  to  56  cents  per  46-ounce 
can.  This  was  equivsJ.ent  to  7»3  cents  per  6-o\mce  ser- 
ving, 0.5  cent  more  than  paid  for  frozen  concentrated 
orange  juice  — the  reverse  of  the  pattern  of  the  past 
year. 


Biaying  family  expenditiires  averaged  97  cents,  a new  high 
that  was  as  much  as  33  percent  above  levels  of  the  pre- 
ceding year.  Nevertheless,  since  fewer  families  bought 
total  consximer  outlay  was  down  11  percent.  (See  tables 

15-17. ) 

October-January  cumulative  expenditures  were  off  7 per- 
cent from  the  same  months  of  I962-63  compared  with  a de- 
cline of  38  percent  (1.1  million  gallons ) in  c\amulative 
purchases . 

Expenditures  for  Grai>eftruit  Jiiice  Remain  on  Upturn 


Cumulativ*  Purchotes 


■■ 

> - 

1962-63 

y 

y 

► 

\ . 
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Purchases  of  canned  single-strength  grapefruit  jTiice  were 
comparatively  slow  in  January,  as  they  have  been  for  sev- 
eral months.  However,  as  prices  reached  a new  hi^,  con- 
sumers spent  more  for  the  product  than  a year  earlier. 
(See  figures  4 and  7-9*) 

January  purchases  were  off  about  one-fifth  — 151,000 
cases  — from  a year  earlier  and  the  1957-61  average  for 
the  month.  Only  4.5  percent  of  the  Nation's  families 
bought  compared  with  5*8  percent  last  January. 

Retail  prices  were  up  31  percent  from  January  I963  to 
38.9  cents  per  46-oiaice  can.  This  was  a continuation  of 
the  uptrend  that  began  after  the  December  I962  freeze* 
(See  tables  15-17*) 


APR 


A typical  buyer  spent  84  cents  for  grapefruit  juice,  a 
third  more  than  a year  earlier*  Total  consmer  e:q?endi- 
tures  in  January  were  4 percent,  and  October -January 
cumulative  expendit\ires  were  11  percent  greater  than  re- 
ported for  corresponding  months  of  I962-63.  In  contrast, 
cumulative  purchases  were  down  21  percent  or  6l6,000 
cases.  (See  figure  in  margin.) 

Prune  Juice  Continues  Record  Pace 


A greater  number  of  buyers  in  Jsuiuary,  together  with  a 
larger  size  of  purchase,  brou^t  about  new  highs  in  con- 
sumer purchases  and  escpenditures  for  prune  juice.  (See 
figures  5 and  7-9* ) 


Retail  sales  were  up  24  percent  — 163,000  cases  — from 
January  1963,  and  up  l4  percent  from  April  196^  the  pre- 
vioxis  high  month. 


About  8.4  percent  of  the  Nation* s housewives  served  prune 
juice  in  January  — the  largest  proportion  reported  for 
any  month  in  this  15-year  series.  In  addition,  the  size 
of  piirchase,  2.4  quarts  per  buying  family,  also  was  on 
the  heavy  side. 

OCT  APR 

Prices  paid  for  prune  juice  were  down  2 cents  from  last 
Jan\xary  to  a 5-year  low  of  40.7  cents  per  quart.  Even 
so,  this  was  the  second  most  e:q)ensive  product  reported. 
Expenditures  per  buying  family  ($1.00)  were  about  the 
same  as  a year  earlier;  but  because  more  families  bought, 
total  consumer  outlay  was  up  I8  percent  to  $4.7  million. 
(See  tables  15-17*) 

October-January  accumulated  purchases  were  l4  percent — 

' 3^ f 000  cases  — above  the  same  months  of  I962-63.  Cumu- 
lative expenditures  did  not  rise  as  much,  relatively,  be- 
cause prices  averaged  lower.  (See  figure  in  margin.) 


Sales  of  0th  :;r  Canned  Juices  Off  Moderately 


MIL  CASES  

Cun.v.oi.y*  fvnha 


25 


OCT 
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Household  purchases  of  all  other  canned  single-strength 
juices  — including  apple,  grape,  pineapple,  tomato  and 
citrus  blends  — were  off  moderately  in  conrparison  with 
January  I963.  Movement  was  up  from  December,  but  the 
gain  was  only  half  as  great  as  a year  earlier.  (See 
table  8. ) 

This  group  of  products  accounted  for  26  percent  of  all 
juices  and  fruit  drinks  used  in  homes  diiring  the  month. 

In  comparison,  toted  frozen  concentrated  juices  accoimted 
for  27  percent  of  the  market. 
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Prices  paid  for  other  canned  juices  averaged  32  cents 
per  ii-6-ounce  can,  an  advance  of  7 percent  over  January, 
a year^  earlier.  This  was  equivalent  to  cents  per 
5-ounce  serving.  Except  for  "other"  frozen  concentrated 
fruit  drinks,  these  were  among  the  least  expensive  pro- 
ducts reported.  (See  tables  15-17 •) 

Expenditures  for  other  canned  juices  averaged  75  cents 
among  the  37  percent  of  families  that  boxi^t  in  January. 
(Conparable  data  are  not  available  for  a year  earlier.) 
Since  the  rise  in  price  was  greater  than  the  decline  in 
purchases,  the  total  amoimt  spent  by  all  consumers,  $15*3 
million,  was  up  a little  from  a year  earlier. 

Cumulative  purchases  for  October -January  were  5 percent 
— 1 million  cases  — above  corresponding  months  of  19^2- 
63.  Cumulative  expenditures  were  up  10  percent,  or  $5»5 
million. 

Use  of  Total  Canned  Juices  Down  From  Year  Earlier 


l.  CASES 

nulativ*  Purchaso 

■BOBU 

- 

z.- 

1963-64  / 

1 1 1 I 1 

_l ^ 1_1_ 

OCT.  APR. 


Purchases  of  all  canned  single-strength  jiiices  were  up 
from  December  as  e3q>ected,  but  the  gain  was  less  than 
half  as  great  as  a year  earlier.  Consequently,  retail 
movement  in  January  was  off  7 percent  — 5^>000  cases  - 
from  the  same  month  of  1963*  (See  table  10  and  figures 

7-9.) 


About  44  percent  of  the  Nation's  families  bought  canned 
juices  in  January  ccanpared  with  46  percent  a year-earlier 
and  48  percent  2 years  earlier.  Moreover,  the  average 
size  of  piirchase  was  small  compared  with  last  January  and 
im)st  months  since  that  time. 

Prices  paid  for  canned  juices  averaged  37*4  cents  per 
46-oimce  can,  12  percent  more  than  a year  earlier.  In 
comparison^ the  price  of  canned  single-strength  fruit  drinks 
was  up  6 percent,  and  frozen  concentrated  juices  were  up 
25  percent. 


Despite  the  decline  in  purchases,  expenditures  per  bixylng 
family  (99  cents)  as  well  as  total  expenditures  for  all 
families  ($24.5  million)  were  moderately  greater  than  a 
year  earlier.  Further,  October -Jamaary  cumulative  ex- 
penditures were  up  8 percent  despite  a slight  decrease  in 
cumulative  purchases. 
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CAKNED  SINGLE-STRENGTH  FRUIT  DRINKS 


Market  for  Canned  Fruit  Drinks  Continues  to  Gain  Strength 

The  number  of  families  buying  canned  single-strength  fruit 
drinks  in  Jamiiary,  the  quantity  purchased,  and  the  amount 
spent  for  these  products  were  the  largest  yet  reported 
for  the  cooler  months  of  the  year.  (See  tables  11  and 
lU,  and  figures  7-9* ) 

Retail  sales  were  up  22  percent  (918,000  cases)  from  a 
year  earlier  and  Ml-  percent  from  2 years  earlier.  Pur- 
chases were  equivalent  to  26  percent  of  all  juices  and 
fruit  drinks  used  in  homes,  about  the  same  as  reported 
for  frozen  concentrated  juices. 


About  25  percent  of  the  Nation's  families  served  canned 
fniit  drinks  in  January,  compared  with  22  percent  a year 
earlier.  In  addition  to  this  gain  in  market,  the  size 
of  purchase  was  up  moderately  to  average  3*^  cans  per  buy- 
ing family. 

Prices  paid  for  canned  fruit  drinks  advanced  6 percent 
over  January  I963  to  32.1  cents  per  46-ounce  can.  This 
amounted  to  4.2  cents  per  6-ounce  serving,  compared 
with  3*6  cents  for  frozen  concentrated  friiit  drinks. 

B\iying  families  expenditures  were  up  11  percent  from  last 
Janxiary,  to  reach  a new  high  of  $1.09.  Inasmuch  as  the 
number  of  buyers  also  increased,  total  consumer  outlay 
was  up  29  percent  or  $3.4  million.  (See  tables  15-17*) 

October-January  cumulative  purchases  were  35  percent  — 

4.7  million  cases  — ahead  of  corresponding  months  of 
1962-63.  (See  figure  in  margin.)  Cumulative  exp)endi- 
tures  were  up  4l  percent  or  $15.7  million.  Con-^rasted  to 
this,  the  outlay  for  frozen  concentrated  orange  j\iice  was 
down  $15.4  million. 


CITRUS  SALADS  AND  SECTIONS 


Movement  of  Canned  Grapefruit  Sections  Continues  Slow  Pace 

Janxiary  retail  movement  of  canned  grapefruit  sections  was 
up  sharply  from  December  when  seQ.es  were  the  slowest  re- 
corded in  this  series  begun  in  195^.  Even  so,  purchases 
were  off  28  percent  — 64,000  cases  — from  a year  eeurlier 
euid  were  off  33  percent  from  the  1957-61  average  for  the 
month.  (See  figures  6-9.) 
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The  decline  In  market  from  last  January  was  due  to  a loss 
in  number  of  buyers  together  with  a smaller  size  of  pur- 
chase. 

Retail  prices  were  down  slightly  from  December  to  26.9 
cents  per  No.  303  can,  to  check  the  uptxarn  that  had  been 
in  progress  for  more  than  a year.  Expenditures  per  b\jy- 
ing  family  (77  cents)  were  moderately  greater  than  a year 
earlier,  but  total  consumer  outlay  was  down  9 percent  as 
fewer  families  bou^t.  (See  tables  15-17*) 

Cumulative  purchases  of  grapefruit  sections  in  the  first 
k months  of  the  1963-64  reporting  year  were  off  a third 
— 295^000  cases  — from  the  corresponding  period  of 
1962-63.  (See  figure  in  margin.)  And  despite  higher 
prices,,  cumulative  expenditures  were  down  12  percent. 


Fewer  Families  Biiy  Chilled  Citrus  Salads  and  Sections 
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January  purchases  of  chilled  citrus  salads  and  sections 
were  down  25  percent  — 73#  OCX)  gallons  — in  comparison 
with  a year  earlier.  October -January  CToraulative  pur- 
chases were  off  33  percent  — 432,000  gallons  — from  the 
same  months  of  I962-63. 

Only  1.2  percent  of  families  bou^t  citrus  salads  in 
Jan\aary  compared  with  I.7  percent  a year  earlier.  Part 
of  this  loss,  however,  was  offset  by  a larger  size  of 
pxarchase.  (See  table  9*) 

Prices  paid  were  up  17  percent  to  76. 1 cents  per  quart. 
The  average  biayer  spent  $1.06  for  chilled  sections,  s\ib- 
stantially  more  than  last  January.  Nonetheless,  as  fewer 
families  bought,  total  consumer  e:iq)enditures  were  down 
from  1962-63.  (See  tables  16  and  17 •) 


FRESH  ORANGES  AND  GRAPEFRUIT 

Retail  Sales  of  Oranges  Up  Substantially 

More  bioyers,  larger  pxirchases  euid  greater  expenditures 
characterized  the  household  market  for  fresh  oranges  in 
January.  (See  table  12,  and  figures  7-9*)  Indicated 
production  of  oranges  and  grapefruit  is  below  year-eeurlier 
levels  as  a result  of  carryover  effects  of  the  freeze  in 
Deceiriber  I962.  Nevertheless,  prices  paid  for  oranges  in 
January  were  down  from  a year  earlier. 

Purchases  were  up  56  percent  — 15*3  million  dozen  — from 
January  1963.  The  gain  was  attributed  to  an  increase  in 
nimiber  of  biayers  from  32  to  39  percent  of  the  Nation's 
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families,  augmented  by  an  increase  in  size  of  purchase 
from  19  to  23  oranges  per  b\aying  family. 

Prices  paid  for  oranges  in  retail  food  outlets  were  down 
15  percent  from  a year  earlier  to  58  cents  per  dozen.  Con- 
trasted to  this,  fresh  grapefruit  an6  most  of  the  proces- 
sed products  were  more  escpensive* 


A typical  b\ayer  spent  $1.12  for  oranges,  moderately  more 
than  a year  earlier.  As  the  number  of  buyers  also  in- 
creased, the  total  amount  spent  by  all  consumers  was  up 
a third  to  $24.5  million.  This  amount  was  a little  great- 
er than  the  combined  expenditures  for  frozen  concentrated 
orange  juice  and  chilled  orange  juice.  (See  tables  I6 
and  17« ) 

October-Janiiary  cumulative  purchases  were  8 percent  — 

9.1  million  dozen  — ahead  of  corresponding  months  of 
1962-63.  Prices  averaged  higher,  and  cmnulative  expendi- 
tures were  up  13  percent  or  $7*9  million. 

Market  for  Fresh  Grapefruit  on  Upturn 

An  increase  in  the  nuniber  of  families  buying  fresh  grape- 
fruit, together  with  a Isirger  size  of  purchase  and  hi^er 
prices  resulted  in  substantial  gains  in  retail  sales  and 
revenues  over  both  the  preceding  month  and  a year  earlier. 
(See  table  I3  and  figures  7-9 •) 


January  purchases  were  up  40  percent  — 3*7  million  dozen 
— from  the  same  month  of  1963*  Consun5>tion  averaged  10.2 
grapefrxiit  among  the  27  percent  of  feumilies  that  bou^t; 
a year  earlier,  purchases  averaged  9*5  grapeftuit  with 
21  percent  of  families  buying. 

Retail  prices  of  $1.11  per  dozen  grapefriiit  were  moderate- 
ly higher  than  a year  earlier.  Since  purchases  and  price 
were  both  up,  biaying  family  expenditures  (94  cents)  in- 
creased 12  percent  and  total  consumer  outlay  increased 
46  percent  over  corresponding  periods  of  I962-63.  (See 
table  16  and  I7.) 

Cumulative  purchases  in  the  first  4 months  of  the  I963- 
64  reporting  year  were  9 percent  — 3*3  million  dozen  — 
above  corresponding  months  a yeax  earlier.  Cumulative 
expenditures  were  up  29  percent  or  $10.2  million . 
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FROZEN  CONCENTRATED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


1953  1958  1963  1961  1962  1963  1964 

^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR. 

U.  5.  DEPARTMENT  OF  AGRICULTURE  Fig.  1 NEG.  ERS  2537  ECONOMIC  RESEARCH  SERVICE 


Table  1. — FROZEN  CONCENTRATED  ORANGE  JUICE:  Consumer  purchases,  percentage  of  fandlies  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

Proportion  of 
families  buying 

Purchases  per 
buying  family 

: Prices  paid  per 

: 6-ounce  can 

Average 

1057-61 

: 1962-  ; 
: 1963  : 

1963- 

1964 

1962- 

1963 

: 1963- 
: 1964 

1962- 

1963 

: 1963- 
: 1964 

: Average 
: 1957-61 

: 1962-  : 
; 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

gals. 

gals. 

;^s. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

5,111 

6,719 

3,238 

31.5 

20.5 

50.0 

36.4 

19.7 

15.9 

27.7 

Nov. 

4,970 

6,669 

3,263 

31.3 

20.4 

49.8 

36.9 

19.9 

15.9 

27.4 

Dec. 

4,996 

7,215 

3,240 

32.7 

20.3 

51.5 

36.4 

19.6 

15.7 

27.8 

Oct . -Dec . 

15,077 

20,603 

9,741 

— 

— 

— 

— 

— 

— 

— 

Jan. 

5,312 

5,066 

3,398 

28.2 

21.4 

4i.9 

36.0 

19.6 

21.3 

27.3 

Peb. 

5,207 

4,983 

28.5 

40.7 

19.6 

22.6 

Mar. 

5,172 

4,855 

28.2 

4o.2 

19.6 

23.2 

Jan. -Mar. 

15,691 

14,904 

--- 

— 

— 

— 

Apr. 

5,147. 

3,801 

23.2 

38.1 

19.3 

25.4 

May 

4,941 

3,393 

21.7 

36.3 

19.3 

27.5 

June 

4,740 

3,069 

19.2 

37.1 

19.5 

27.8 

Apr. -June 

14,828 

10,263 

— 

— 

— 

— 

JvQy 

4,601 

3,049 

19-3 

36.6 

19.6 

28.1 

Aug. 

4,580 

2,931 

18.8 

36.1 

19.8 

28.2 

Sept. 

5,111 

3,222 

20.2 

36.9 

19.6 

28.0 

Ju3y-Sept . 

14,292 

9,202 

— 

— 

— 

— 

Season 

59,888 

54,972 

— 

— - 

19.6 

21.7 

3/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48 

weeks . 
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Table  lA. — FR02OT  (CONCENTRATED  ORANGE  JUICE  IN  FREEZE  AND  RECOVERY  YEARS:  Consumei*  purchases  and  expenditures,  percentage  of  families  buying 

and  average  prices  paid,  October  I962  to  date  with  comparisons  \J 
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CHILLED  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 


MIL.  GAL. 


< PER  QT. 


MIL.  GAL. 


3.0 


2.5 


2.0 


1.5 


1952-  1957-  1962-  OCT. 
1953  1958  1963  1961 


OCT.  OCT.  OCT. 

1962  1963  1964 

^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH.  48  WEEKS  PER  YEAR. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  2 NEG.  ERS  2538  ECONOMIC  RESEARCH  SERVICE 


Table  2. — GHILLED  ORAHGE  JUICE:  Consumer  pvtrchases,  percentage  of  families  buying,  piurohases 

per  buying  family,  and  avereige  prices  paid,  October  1962  to  date,  with  comparisons 


Period  2/ 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
buying  family 

: Prices  paid  per 

: quart 

Average 

iqS7-6l 

: 1962-  : 
: 1963  : 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 

: 1964 

1962- 

1963 

! 1963- 

: 1964 

•Average 

:1QS7-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

Rais. 

gals. 

gals. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

1,950 

2,849 

2,144 

6.0 

5.1 

111.7 

97.5 

39.7 

37.1 

47.3 

Nov. 

2,017 

2,811 

2,074 

6.2 

4.7 

106.7 

102.4 

40.2 

36.4 

48.5 

Dec. 

1,911 

3,002 

2,097 

6.3 

4.7 

111.4 

99.0 

40.0 

36.3 

48.1 

Oct . -Dec . 

5,878 

8,662 

6,315 

— 

— - 

— 

Jan. 

2,098 

2,884 

2,197 

6.4 

5.4 

105.4 

91.9 

39.1 

39.8 

47.9 

Peb. 

2,288 

2,948 

6.5 

105.1 

38.7 

41.6 

Mar. 

2,267 

2,997 

6.4 

109.3 

39.6 

42.4 

Jan. -Mar. 

6,653 

8,829 

— 

— 

Apr. 

2,239 

2,555 

5.6 

106.5 

39.3 

44.1 

May 

2,339 

2,393 

5.5 

100.4 

38.7 

44.9 

June 

2,291 

2,249 

5.4 

96.6 

38.3 

46.6 

Apr. -June 

6,869 

7,197 

— 

— 

— 

July 

2,064 

2,099 

5.1 

94.2 

39.1 

47.7 

Aug. 

1,901 

2,094 

4.9 

98.4 

39.6 

47.4 

Sept. 

1,974 

1,951 

4.6 

98.8 

39.6 

47.5 

July-Sept . 

5,939 

6,144 

— 

— 

Season 

25,339 

30,832 

— 

— 

39.3 

42.1 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  con5«risons>  hence,  season  Includes  only  48 

weeks. 
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CANNED  SINGLE-STRENGTH  ORANGE  JUICE 

Consumer  Purchases  and  Prices  Paid  ^ 

MIL.  CASESO"!  C PER  46-OZ.  ^ f MIL.  CASES° 


1953  1958  1963 


0.9 


0.6 


0.3 


OCT. 

1961 


OCT. 

1962 


OCT. 

1963 


OCT. 

1964 


A REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  3 NEG.  ERS  2539  ECONOMIC  RESEARCH  SERVICE 


Table  3* — CAMMED  SINGIE- STRENGTH  ORANGE  JUICE:  Consumer  piurcbases^  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Derlod  1/ 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
46-ounce  can 

Average  : 
1957-61  ; 

1962-  : 
..i?g3. . • 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 

: 1964 

Average 

1957-61 

1962-  : 

1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Ptercent 

Percent 

Ounces 

Ounces 

Gents 

Cents 

Cents 

Oct. 

852 

749 

l^55 

6.3 

4.5 

94.3 

78.5 

37.8 

35.5 

50.2 

Nov. 

808 

677 

456 

5.9 

90.5 

84.4 

37.7 

35.8 

51.4 

Dec. 

754 

699 

450 

6.0 

4.4 

92.3 

79-3 

38.1 

34.0 

53.7 

Oct. -Dec. 

2,4l4 

2,125 

1,361 

— 

— 

— 

— 

— 

Jan. 

892 

779 

453 

6.6 

4.4 

93.2 

79.5 

37.0 

36.5 

56.0 

Peb. 

909 

6^ 

6.7 

80.3 

37.5 

41.8 

Mar. 

915 

823 

6.9 

93.8 

37-5 

43.5 

Jan.-Meir. 

2,716 

2,282 

— 

Apr. 

881 

618 

5.7 

84.6 

37.8 

44.9 

May 

838 

611 

5.3 

90.4 

37.9 

46.4 

June 

806 

564 

5.1 

86.4 

37.7 

46.8 

Apr. -June 

2,525 

1,793 

— 

— 

— 

July 

764 

467 

4.7 

77.1 

38.5 

47.7 

Aug. 

708 

421 

4.2 

78.9 

39.0 

48.5 

Sept. 

709 

474 

4.6 

80.7 

39-9 

48.9 

July-Sept . 

2,181 

1,362 

— 

— 

— 

Season 

9,836 

7,562 

— 

— 

38.0 

41.7 

Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons j hence,  season  Includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cams  ...  432  ounces  per  case. 
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CANNED  SINGLE-STRENGTH  GRAPEFRUIT  JUICE 

Consumer  Purchases  and  Prices  Paid  A 

MIL.  CASES  Ol  PER  46-OZ.  | | CASES 


1953  1958  1963 


40 


30 


20 


BY  MONTHS 

1 

Purchases 

- 

1 

/ ^ \ i 

» \ M 

- 

Prices 

9 \f 

/ ^ 

- 

,ulj  lLu-Lll. 

^LiluliU^XL 

OCT. 

1961 


OCT. 

1962 


OCT. 

1963 


0.8 


0.6 


0.4 


OCT. 

1964 


REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  ^EQUIVALENT  24  NO.  2’S,  432  OUNCES. 

U.  S.  DEPARTMENT  OF  AGRICULTURE  Fig.  4 NEG.  ERS  2540  ECONOMIC  RESEARCH  SERVICE 


Table  4.--CANMED  SINGLE-STRENGTH  (2UUREPRUIT  JUICE:  Consumer  purchases,  percentage  of  families  buying, 

purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  Jy/ 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
b\;ying  famlJy 

Prices  paid  per 
46 -ounce  can 

Average  : 

1962-  : 

1963- 

: 1962- 

: 1963- 

1962-  : 

1963- 

Average  : 

1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

; 1963 

: 1964 

1963  : 

1964 

1957-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

772 

765 

620 

5.8 

4.9 

104.4 

97.2 

30.3 

26.6 

37.9 

Nov. 

683 

697 

566 

5.4 

4.6 

102.6 

96.7 

30.7 

27.0 

38.4 

Dec. 

643 

765 

576 

5.4 

4.7 

111.0 

95.1 

30.4 

26.4 

38.3 

Oct. -Dec. 

2,098 

2,227 

1,762 

— 

— 

— 

— 

— 

— 

— 

Jan. 

755 

726 

575 

5.8 

4.5 

98.3 

99.1 

30.1 

29.6 

38.9 

Feb. 

715 

674 

5.7 

93.0 

30.4 

33.5 

Mar. 

738 

728 

5.9 

97.8 

30.1 

35.3 

Jan. -Mar. 

2,208 

2,128 

— 

— 

— 

— 

Apr. 

793 

668 

5.2 

99.9 

29.1 

35.7 

May 

781 

621 

5.0 

97.8 

28.9 

36.5 

June 

714 

659 

5.4 

95.6 

29.2 

36.7 

Apr. -June 

2,288 

1,948 

— 

— 

— 

— 

Jtily 

632 

652 

5.1 

99.6 

30.3 

37.1 

Aug. 

683 

606 

4.5 

103.8 

29.9 

37.7 

Sept. 

663 

568 

4.8 

92.9 

30.3 

38.5 

Jiily-Sept . 

1,978 

1,826 

— 

— 

— 

— 

Season 

8,572 

8,129 

— 

— 

30.0 

33.1 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisonsj  hence,  season  Includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans... 432  ounces  per  case. 
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PRUNE  JUICE 


Consumer  Purchases 


and  Prices 


Paid  ^ 


1952-  1957-  1962-  oCT. 
1953  1958  1963  1961 


OCT.  OCT.  OCT. 

1962  1963  1964 


^ REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  O EQUIVALENT  24  NO.  2’S,  432  OUNCES. 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


Fig.  5 


NEG.  ERS  2541  ECONOMIC  RESEARCH  SERVICE 


Table  5« — FBUKE  JUICE:  Consumer  purchases,  percentage  of  families  buying,  purchases  per  buying  family, 

and  avereige  prices  paid,  October  I962  to  date,  with  canparlsons 


Period  2j 

Total  purchases 

: Proportion  of 

: families  buying 

Purchases  per 
btying  family 

Prices  paid  per 
quart 

Average  : 

1957-61  : 

1962-  : 
1963  : 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 

: 1964 

Average 

1957-61 

: 1962-  : 
: 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

632 

660 

731 

6.9 

7.3 

75.6 

77.6 

39.9 

42.1 

40.8 

Nov. 

598 

652 

708 

6.9 

7.2 

74.6 

76.1 

40.5 

42.5 

42.0 

Dec. 

599 

636 

706 

6.3 

7.3 

79.7 

74.5 

40.8 

42.8 

41.6 

Oct . -Dec . 

1,829 

1,948 

2,145 

— 

— 

— 

— 

— 

Jan. 

652 

693 

856 

7.1 

8.4 

76.8 

78.3 

4o.9 

42.7 

40.7 

Peb. 

653 

716 

7.7 

73.6 

41.4 

42.4 

Mar. 

654 

719 

7.8 

72.6 

41.5 

43.2 

Jan. -Mar. 

1,959 

2,128 

— 

— 

— 

— 

Apr. 

602 

749 

8.1 

72.8 

41.7 

42.3 

May 

607 

700 

7.4 

74.1 

41.8 

41.2 

June 

600 

659 

7.1 

72.3 

41.7 

42.4 

Apr. -June 

1,809 

2,108 

— 

— 

— 

— 

July 

571 

594 

6.3 

73.1 

4i.7 

42.3 

A\;ig. 

569 

651 

6.8 

7*^.3 

41.6 

41.6 

Setrt;. 

602 

632 

6.6 

74.5 

41.7 

4i.4 

Jiily-Sept . 

1,742 

1,877 

— 

— 

— 

— 

Season 

7,339 

8,061 

— 

— 

41.3 

42.2 

1/  Data  are  for  4-week  (28-day)  periods  to  facilitate  con5»arlsons>  hence,  season  Includes  only  48 
weeks . Equlvjilent  cases  24  No . 2 cans  . . . 432  o\inces  per  case . 
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CANNED  GRAPEFRUIT  SECTIONS 

Consumer  Purchases  and  Prices  Paid  ^ 

MIL.  CASES®”!  (J  PER  16-OZ.  I I MIL.  CASES® 


1952- 

1957- 

1962- 

OCT. 

OCT. 

OCT. 

OCT. 

1953 

1958 

1963 

1961 

1962 



1963  V 

1964 

A REPORTING  PERIODS  OF  4 WEEKS  PER  MONTH,  48  WEEKS  PER  YEAR.  '^EQUIVALENT  24  NO.  2’S  480  OUNCES. 


U.  S.  DEPARTMENT  OF  AGRICULTURE  FlQ-  6 NEG.  ERS  2542  ECONOMIC  RESEARCH  SERVICE 


Table  6. — CAIINED  GRAFEIFRUIT  SECTIONS:  Consumer  purchases,  percentage  of  families  buying,  purchases 

per  buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

: families  bvying 

Purchases  per 
buying  family 

Prices  paid  per 
No.  303  caul 

Average  : 

1962-  : 

1963- 

: 1962- 

: 1963- 

1962- 

: 1963- 

Average  : 

1962-  : 

1963- 

1957-61  : 

1963  : 

1964 

: 1963 

: 1964 

1963 

: 1964 

1957-61  : 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

311 

285 

183 

4.5 

3.2 

55.0 

49.4 

20.0 

20.1 

27.0 

Nov. 

249 

182 

143 

3.3 

2.9 

49.0 

43.0 

20.3 

21.2 

27.8 

Dec. 

192 

201 

111 

3.3 

2.4 

54.1 

39.8 

20.5 

20.3 

27.6 

Oct. -Dec. 

752 

668 

437 

— 

— 

— 

— 

— 

— 

— 

Jan. 

245 

228 

164 

3.8 

3.1 

52.4 

45.8 

20.2 

21.3 

26.9 

Peb. 

239 

233 

3.8 

53.0 

20.2 

22.5 

Mar. 

225 

219 

3.9 

48.4 

20.4 

22.9 

Jan. -Mar. 

709 

680 

— 

— 

— 

— 

Apr. 

227 

182 

3.4 

47.1 

20.3 

23.3 

May 

233 

223 

3.9 

49.2 

20.4 

23.8 

June 

255 

223 

3.9 

50.7 

20.5 

24.5 

Apr. -June 

715 

628 

— 

— 

— 

J\Oy 

264 

204 

3.4 

51.4 

20.7 

24.7 

Aug. 

253 

179 

3.1 

50.7 

20.4 

25.6 

Sept. 

284 

200 

3.3 

52.6 

20.4 

26.1 

July-Sept . 

801 

583 

— 

— 

— 

— 

Season 

2,977 

2,559 

— 

— 

20.4 

22.9 

Data  are  for  4-week  (28-day)  periods  to  facilitate  coraparisonsj  hence,  season  includes  only  48 
weeks.  Equivalent  cases  24  No.  2 cans  ...  480  ounces  per  case. 
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Table  7- — FROZEN  CONCENTRATED  FRUIT  DRINKS;  Consumer  purchases,  percentage  of 
families  btiying,  purchases  per  biiying  family,  and  average  prices  paid, 

April  1963  to  date 
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Data  are  for  28-day  (4-week)  periods  to  facilitate  conqjarisons;  hence,  season  includes  only  48  weeks. 


Table  8.-- OTHER  FROZEN  CONCENTRATED  AND  CANNED  SINGLE-STRENGTH  JUICES:  Constmer  purchases,  percentage 

of  families  buying,  purchases  per  buying  family,  and  average  prices  paid,  October  1962  to  date 


Period  ^ 

Other  frozen 
concentrated  Juices 

2/ 

Other 

canned  single-strength  Juices  2/ 

Purchases 

Prices  paid  per 
6-ounce  can 

_ . : Proportion  of 

Purchases 

: families  buying 

Purchases  per 
buying  family 

Prices  pedd  per 
46-ounce  can 

1962- 

1963 

1963- 

1964 

1962- 

1963 

: 1963- 
: 1964 

1962-  : 
1963  : 

1963- 

1964 

1963- 

1964 

1963- 

1964 

1962-  : 
1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

1,000 

t gals. 

^Is. 

Cents 

Cents 

cases 

cases 

Percent 

Omces 

Cents 

Cents 

Oct. 

575 

932 

18.2 

20.7 

"57391 

■77^1 

34.3 

n4.i 

29.8 

30.6 

Nov. 

643 

853 

18.2 

21.2 

4,535 

4,619 

34.1 

103.6 

29.9 

31.5 

Dec. 

676 

725 

17.9 

21.4 

4,247 

4,705 

35.2 

102.8 

30.3 

31.8 

Oct . -Dec . 

1,994 

2,510 

13,173 

14,365 

Jan. 

1,027 

981 

18.2 

21.3 

5,340 

5,106 

36.8 

107.4 

29.8 

32.0 

Feb. 

1,082 

19.0 

5,867 

29.8 

Mar. 

1,106 

19.1 

6,242 

30.0 

Jan. -Mar. 

3,215 

17,449 

Apr. 

1,161 

19.2 

5,605 

30.5 

May 

1,208 

19.4 

5,510 

30.2 

June 

975 

20.3 

5,171 

30.8 

Apr. -June 

3,344 

16,286 

July 

903 

20.3 

4,720 

31.4 

Aug. 

872 

20.6 

4,740 

31.5 

Sept. 

822 

21.0 

4,748 

31.7 

July-Sept. 

2,597 

14,208 

Season 

11,150 

19.3 

61,116 

30.5 

Table  9« — CHTLIED  CITRUS  SALADS  AND  SECTIONS:  Consmer  purchases,  percentage  of  families 

buying,  purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date  ^ 


Period  ^ 

Purchases 

Proportion  of 
families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
32-otmce  jar 

1962-  : 

1963- 

1962- 

: 1963- 

1962-  ; 

1963- 

1962- 

: 1963- 

1963  : 

1964 

1963 

: 1964 

1963  : 

1964 

1963 

: 1964 

1,000 

1,000 

gals. 

^8. 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Oct. 

311 

195 

1.8 

1.0 

42.1 

43.9 

63.0 

77.9 

Nov. 

394 

256 

2.0 

1.3 

47.0 

47.4 

61.6 

68.9 

Dec. 

326 

222 

1.7 

1.2 

45.2 

45.3 

62.4 

71.3 

Oct. -Dec. 

1,031 

672 

Jan. 

295 

222 

1.7 

1.2 

42.4 

44.5 

64.8 

76.1 

Feb. 

298 

1.6 

45.4 

70.2 

Mar. 

286 

1.6 

42.5 

72.5 

Jan. -Mar. 

879 

Apr. 

284 

1.4 

47.2 

75.0 

May 

258 

1.4 

43.2 

76.8 

June 

180 

1.0 

44.1 

77.5 

Apr. -June 

722 

J\ily 

144 

0.9 

37.2 

80.7 

Aug. 

134 

0.7 

44.9 

82.6 

Sept. 

119 

0.6 

45.5 

82.5 

Jiily-Sept . 

397 

Season 

3,029 

70.2 

^ Includes  citrus  blends  and  concentrates  other  than  orange.  ^ Includes  citrus  blends  and  canned  Juices 
other  than  orange,  grapefruit,  and  prune.  4/  These  estimates,  like  all  others  in  this  report,  are  based  on 
sanQ>le  data,  and  are  siibject  to  sampling  errors.  Because  of  the  small  number  of  families  buying  estimates 
for  chilled  salads  particularly  shoiild  be  used  with  caution. 

Equivalent  cases  24  No . 2 cans  . . . 432  ounces  per  case . 


- 23  - 


Table  10. — TOTAL  CAMMED  SINGLE -STRENGTH  JUICES;  Consumer  purchases,  percentage  of  families  buying, 
purchases  per  buying  family,  and  average  prices  paid,  October  I962  to  date,  with  coiiQ>arlsons 


Period  ^ 

Total  purchases 

; Proportion  of 
: families  buying 

Purchases  per 
buying  family 

Prices  paid  per 
46-otmce  can 

. Average  : 

1962- 

: 1963- 

: 1962- 

: 1963- 

1962- 

: 1963- 

Avereige  • 

1962- 

: 1963- 

1957-61  : 

1963 

: 1964 

: 1963 

: 1964 

1963 

: 1964 

1057-61  ; 

1963 

: 1064 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

6,732 

6,565 

6,847 

40.7 

41.5 

127 

128.2 



33.2 

35.6 

Nov. 

6,495 

6,561 

6,349 

42.1 

41.3 

123 

117.8 

33.3 

36.8 

Dec. 

6,152 

6,347 

6,437 

41.2 

4l.8 

122 

117.7 

33.4 

37.0 

Oct. -Dec. 

19,379 

19,473 

19,633 

— 

— 

— 

— 

Jan. 

6,931 

7,538 

6,990 

44.2 

130 

122.0 

33.4 

37.4 

Feb. 

6,940 

7,937 

47.1 

133 

34.0 

l&r . 

7,015 

8,512 

47.9 

l4o 

• •• 

34.5 

Jan. -Mar. 

20,886 

23,987 

— 

— 

— 

Apr. 

6,875 

7,640 

45.7 

131 



35.1 

May 

6,817 

7,442 

44.9 

130 

34.8 

June 

6,454 

7,053 

43.6 

127 

35.4 

Apr.-Jtuie 

20,146 

22,135 

— 

— 

Jtily 

6,013 

6,433 

41.7 

120 



35.9 

Aug. 

5,892 

6,4l8 

40.3 

124 

36.1 

Sept. 

5,995 

6,422 

39.7 

126 

... 

36.3 

July-Sept . 

17,900 

19,273 

— 

— 

— 

Season 

78,311 

84,868 

— 

— 

— 

34.6 

Table  11. — CANNED  SINGLE-STRENGTH  FRUIT  DRINKS:  Constnner  purchases,  percentage  of  families  buying, 

purchases  per  bviylng  family,  and  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  1/ 

Total  purchases 

: Proportion  of 

; families  buying 

Purchases  per 
bijylng  family 

Prices  paid  per 
46-ounce  can 

Average 

: 1962- 

: 1963- 

: 1962- 

: 1963- 

1962- 

; 1963- 

Average  : 

1962-  : 

1963- 

1959-61 

: 1963 

: 1964 

: 1963 

: 1964 

1963 

: 1964 

1959-61  ; 

1963  : 

1964 

1,000 

1,000 

1,000 

cases 

cases 

cases 

Percent 

Percent 

Ounces 

Ounces 

Cents 

Cents 

Cents 

Oct. 

2,858 

3,304 

4,630 

18.9 

23.6 

138 

152.2 

32.0 

30.7 

32.0 

Nov. 

2,577 

2,905 

3,990 

17.5 

21.9 

131 

143.2 

32.8 

31.7 

32.2 

Dec. 

2,635 

2,859 

4, 224 

17.4 

21.9 

130 

150.2 

32.3 

31.8 

32.8 

Oct. -Dec. 

8,070 

9,068 

12,844 

— 

— 

— 

— 

— 

— 

— - 

Jan. 

3,235 

4,176 

5,094 

22.2 

25.0 

148 

156.0 

31.8 

30.4 

32.1 

Feb. 

3,362 

4,594 

23.9 

151 

31.9 

30.9 

Mar. 

3,408 

4,703 

25.5 

145 

31.7 

30.9 

Jan. -Mar. 

10,005 

13,473 

— 

— 

— 

Apr. 

3,558 

5,075 

26.4 

151 

31.7 

30.9 

May 

3,758 

5,169 

26.5 

153 

31.7 

31.0 

June 

4,027 

5,035 

26.4 

149 

31.3 

31.3 

Apr.-Jvuie 

11,343 

15,279 

— 

— 

— 

July 

4,007 

5,600 

28.0 

156 

30.8 

31.1 

Aug. 

3,486 

5,241 

26.2 

156 

31.1 

31.5 

Sept. 

3,233 

4,509 

. 23.5 

150 

31.5 

32.1 

Jtily-Sept . 

10,726 

15,350 

— 

— 

— 

Season 

4o,l44 

53,170 

— 

— 

31.7 

31.2 

^ Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  Includes  only  48 
weeks.  Eqvii valent  cases  No.  24  cans  ...  432  ounces  per  case. 
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Table  12.— FEffiSH  ORANGES;  CJonsvmer  piirchases,  percentage  of  families  buying,  purchases  per 
buying  family,  emd  average  prices  paid,  October  I962  to  date,  with  comparisons 


Period  3/ 

Total  purchases 

: Proportion  of 

: families  bi:^ing 

Purchases  per  : 
blaring  famiiy  ; 

Prices  paid 
dozen 

per 

1959- 

iq6o 

: 1962- 
: 1963 

1963- 

1964 

: 1962- 
: 1963 

: 1963- 

: 1964 

1962-  : 
1963  : 

1963-  : 

1964  : 

1959- 

1960 

: 1962- 
: 1963 

: 1963- 

: 1964 

1,000 

1,000 

1,000 

doz. 

doz. 

doz. 

Percent 

Percent 

Oranges 

Oranges 

Cents 

Cents 

Cents 

Oct. 

22,954 

12,888 

12,673 

15.3 

15.4 

18.4 

17.8 

52.6 

62.4 

62^3 

Nov. 

33,469 

24,791 

20,6l4 

27.9 

24.9 

19.5 

17.9 

45.2 

48.6 

59.7 

Dec. 

48,925 

42,444 

40,586 

4i.5 

4o.8 

22.4 

21.4 

43.4 

49.4 

55.8 

Oct . -Dec . 

105,348 

80,123 

73,873 

— 

___ 

— 

— 

Jan. 

48,506 

27,332 

42,660 

31.8 

39.2 

18.8 

23.3 

45.9 

67.3 

57.5 

Feb. 

48,592 

25,296 

29.5 

18.7 

49.6 

72.9 

ffar. 

42,941 

20,699 

25.6 

17.7 

51.8 

74.6 

Jan. -Mar. 

l4o,039 

73,327 

— 

— - 

--- 

Apr. 

35,817 

18,016 

22.5 

17.5 

53.7 

77.4 

May 

29,927 

16,790 

20.8 

17.6 

51.3 

75.3 

June 

21,441 

13,997 

17.4 

17.5 

54.2 

68.6 

Apr. -June 

87,185 

48,803 

— 

___ 

— 

— 

Ju3y 

14,214 

12,232 

i4.3 

18.5 

54.6 

61.0 

Aug. 

11,182 

10,091 

11.7 

18.7 

56.5 

61.8 

Sept. 

12,916 

11,491 

13.5 

18.5 

54.1 

58.3 

Jti3y-Sept . 

38,312 

33,8l4 

— 

— 

— 

Season 

370,884 

236,067 

— 

— 

49.7 

63.5 

Table  13.— FRESH  GRAFEIFRUIT:  Consvnner  purchases,  percentage  of  families  buying,  purchases  per 

buying  family,  and  average  prices  paid,  October  1962  to  date,  with  comparisons 


Period  l/ 

Total  purchases 

; Proportion  of 
: fanilies  buying 

Purchases  per 
blaring  family 

Prices  paid  per 
dozen 

1959- 

iq6o 

: 1962- 
; 1963 

1963- 

1964 

; 1962- 
: 1963 

: 1963- 

: 1964 

1962- 

1963 

: 1963- 

: 1964 

1959- 

1960 

1962-  : 
: 1963  : 

1963- 

1964 

1,000 

1,000 

1,000 

Grape- 

Grape- 

doz. 

doz. 

doz. 

Percent 

Percent 

fruit 

fruit 

Cents 

Cents 

Cents 

Oct. 

7,632 

5,796 

6,4lO 

17.1 

19.2 

7.4 

7.2 

93.0 

96.5 

117.3 

Nov. 

10,234 

10,570 

10,203 

24.7 

23.4 

9.4 

86.1 

87.4 

110.4 

Dec. 

11,023 

11,349 

10,760 

23.7 

23.5 

10.5 

9.8 

83.4 

88.4 

109.5 

Oct. -Dec. 

28,889 

27,715 

27,373 

— 

— 

— 

— 

— 

--- 

— 

Jan. 

13,533 

9,217 

12,880 

21.2 

27.1 

9.5 

10.2 

83.9 

106.2 

110.7 

Feb. 

14,486 

10,191 

22.6 

9.9 

82.6 

106.8 

Mar. 

l4,106 

9,963 

21.8 

10.0 

85.2 

108.6 

Jan. -Mar. 

42,125 

29,371 

— 

— 

— 

— 

Apr. 

11,086 

8,933 

19.4 

10.0 

94.1 

115.6 

May 

6,769 

5,946 

15.0 

8.6 

107.3 

133.2 

Jime 

3,422 

2,663 

8.7 

6.7 

116.3 

163.5 

Apr..J’tine 

21,277 

17, 5^+2 

— 

— 

— 

— 

July 

1,669 

765 

3.2 

5.3 

119.4 

167.4 

Aug. 

1,221 

466 

2.2 

4.7 

126.8 

166.2 

Sept. 

1,156 

836 

3.9 

4.6 

129.7 

136.9 

July-Sept. 

4,046 

2,067 

— - 

— 

— 

___ 

Season 

96,337 

76,695 

— 

— 

90.5 

107.1 

3/  Data  are  for  4-week  (28-day)  periods  to  facilitate  comparisons;  hence,  season  includes  only  48 

weeks. 
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Tatle  lU.— Total  consumer  purchases  of  orange  and  grapefruit  juices,  other  Juices,  and  fruit  drinks,  equivalent 

single-strength  basis,  October  I96I  to  date  \l 
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}J  Frozen  concentrated  Juices  and  orange  drink  converted  to  single-strength  equivalent  at  4 to  1;  other  frozen  concentrated  fruit  drlnksj  marketed 
at  various  concentration^ at  4.7  to  1.  The  latter  Is  an  approximation,  as  the  product  mix,  which  may  vary  by  months.  Is  not  available.  4-weeks 
(28-days)  per  month;  48  weeks  per  season.  ^ Frozen  concentrated,  chilled  and  canned  single -strength  orange  Juices,  amd  canned  single -strength  grape- 
fruit Juice;  excludes  citrus  blends.  ^ All  other  frozen  concentrated  and  canned  single-strength  Juices,  Including  citrus  blends. 

Equivalent  cases  24  No.  2 cans  ...  432  ounces  per  case. 
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^ Based  on  prices  paid  per  specified  unit:  Frozen  concentrated  jiiices  and  drinks,  6-oiince;  chilled  orange  juice  and  prune  juice,  32-oimce; 

all  others,  46-ounce.  2/  4- weeks  (28-days)  per  month;  48-weeks  per  season.  ^ Frozen  concentrated  juices  and  orange  drink  converted  to  ready- 
to-drink  basis  at  4 to  1;  other  frozen  concentrated  fruit  drinks  at  4.7  to  1.  See  table  l4.  ^ Includes  citrus  blends.  ^ Data  for  frozen 

concentrated  fruit  drinks  not  available  October-March,  I962-63;  hence,  prices  in  parentheses  are  not  comparable  with  subsequent  periods. 


Table  l6. — Average  expendlttu-es  per  bxiylng  family  for  citrus  fmlt,  Jtilces,  drinks,  and  other  products,  October  I962  to  date 
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Based  on  jjrlces  paid  per  specified  unit:  Frozen  concentrated  Juices  and  drinks,  6-ounce;  chilled  orange  Juice,  laome  Juice,  and  chilled 

citrus  salads,  32-ounce;  canned  single -strength  fruit  drinks  and  Juices  other  than  pnine,  U6-ounce;  canned  grapefruit  sections,  l6-ounce;  and 
per  dozen  fresh  oranges  and  grapefruit.  2/  Bata  are  for  4-week  (28-day)  periods  to  facilitate  comparisons.  Includes  citrus  blends  and 

other  canned  single-strength  Jiilces  not  separately  detailed. 


Table  17 • — Consumer  expenditures  for  citrus  fruit,  jxiices,  drinks,  and  other  products,  October  1962  to  date  l/ 
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^ Based  on  prices  paid  per  specified  unit:  Frozen  concentrated  jviices  and  (Srinks,  6-ounce;  chilled  orange  juice,  prune  Juice,  and  chilled 

citrus  salads,  32-ounce;  all  other  juices  and  drinks,  lt6-ounce;  canned  grapefruit  sections,  l6-ounce,  and  per  dozen  oranges  and  grapefruit. 

2/  weeks  (28-days)  per  month;  48-weeks  per  season.  ^ Includes  citrus  blends.  4/  Data  for  fro:^en  concentrated  fiaiit  drinks  not  available 
October-March  I962-63;  hence,  expenditures  in  parentheses  not  comparable  with  subsequent  periods. 


Table  i8. — SUMMARY:  Volume  and  distribution  of  consumer  purchases,  percentage  of  families  buying,  and  average  prices  paid  for  citrus 

Juices,  drinks,  and  other  products,  January  I963  and  1964 
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1/  Data  are  for  U-week  (28-day)  periods.  ^ Includes  frozen  concentrated  fruit  drinks  beginning  October  1963#  hence  not  comparable  with 
previous  data.  3/  Equivalent  cases  2h  No.  2 cans... 432  ovmces  per  case,  except  480  ounces  for  grapefruit  sections.  4/  Frozen  concentrated 
juices  and  orange  drink  converted  to  single-strength  at  4 to  Ij  other  frozen  drinks  at  4.7  to  1.  The  latter  represents  an  approximation  as 
quantities  marketed  by  concentration  are  not  known.  *Per  6-ounce  serving. 
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BASIS  OF  4 WEEKS  f28  DAYS)  PER  MONTH 
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A.  CONVERTED  TO  SINCLE-STRENCTH  AT  4-U 
• CONVERTED  TO  SINCE  E - STRENOTH  AT-4.7-1. 

Figure  7 
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PERCENTAGE  OF  FAMILIES  BUYING  CITRUS  AND  OTHER  PRODUCTS 


Froz.  Cone. 
Orange  Juice 


Chilled  Orange  Juice 


Canned  Orange  Juice 


Fresh  Oranges 


% 

24 

16 

9 

6 

3 


\ 

% 

% 

% 

1962 -6  3 

\ 

N 

30- 

10 

/ 

1 i>1963-64VnT 

O ‘ 

4 

•V. 

*^i  1 

1 1 1 1 1 1 1 1 1 1 1 

i>  “ 

3 

1 1 1 1 1 1 1 1 1 1 1 

1 1 1 1 r 1 1 i^-r-r- 

Froz.  Cone. 


Canned  Grapefruit 
Sections 


Canned  Grapefruit 
Juice 


Fresh  Grapefruit 


6 

A 

7 

30 
15  - 

s/i  1 1 1 1 1 1^ 

2 

, MT  1 1 1 1 1 1 1 1 1 

^ ■ 
3 

1 1 1 1 1 1 1 1 1 1 1 

1 W 
0 

\ / 

1 1 1 1 1 1 1 1 V-Ti 

Prune  Juice 


Canned  Fruit  Drinks 


Other  Canned  Juices 


All  Canned  Juices 


32 

42 

55 

OA» 

45- 

3 o “ 

1 1 1 1 1 1 1 1 1 1 1 

16 

i~i'  1 1 1 1 1 1 1 1 1 

30 

1 1 1 1 1 1 1 1 1 1 1 

35 

1 1 1 1 1 1 1 1 1 1 1 

OCT.  APR.  OCT.  OCT.  APR.  OCT.  OCT.  APR.  OCT.  OCT.  APR.  OCT. 


BASIS  OF  4 WEEKS  (28  DAYS)  PER  MONTH, 


Figure  8 
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CONSUMER  EXPENDITURES  FOR  CITRUS  AND  OTHER  PRODUCTS 

Based  on  Prices  Paid  for  Usual  Size  of  Can  and  Per  Dozen  Fresh  Fruit 
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U.  S.  DEPARTMENT  OF  AGRICULTURE 


OCT.  OCT. 


APR. 


OCT. 


NEC.  ERS  2571  ECONOMIC  RESEARCH  SERVICE 


32 


